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1: Global information economy

As a result, students should be able to understand the importance of information
for business processes, they should be able to explain the necessitiy of relevant
standards and they should be able to describe the basic concept of “Application
Service Providing”.
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2: Theoretical models of electronic markets

Students should understand the concept of “Electronic Business”
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3: Acquisition politics/strategies

The students should learn how libraries organize their acquisitions strategies,
how they realize these goals in an operational way, which qualitative instruments
are useful to do this and which quantitative instruments can be used.
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4/5: Selection and purchasing of library materials
Students should be able define the specific characteristica of a selected number
information sources. They should also be able to name the expectations of



vendors, libraries and users and they should know how to organize the detailed
acquisitions processes. Besides this the special aspects of selecting and
purchasing online materials should also be mentioned.
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7/6: Book trade and publishing

Students should know the characteristics of the publishing business and
especially the socio-economic context of purchasing library materials.
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8/9: Securing and archiving collections

Students should understand the complexity of mass conservation and should get
a feeling about the organizational and technical problems of long-term storage of
electronic documents.
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10/11: Economic information through online databases

Students should know the classical economic databases, especially those for
bibliographic information; besides this they should also be generally familiar with
numerical and facts databases and the strategies to check them.
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12: WWW, internet and searching for proofed information

Students should know about the differences between searches in the WWW and
the quality-proofed online databases
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13/14: Marketing for Libraries with a special emphasis on Public Relations
Students should get an overview about the topics “mission statements”, “image”
and “advertising” in the context of science libraries.
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